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This fact sheet describes the National Rural Electric Cooperative Association (NRECA), its 
members, and the NRECA National Discount Program (“NNDP”). 

NNRREECCAA  
NRECA is a national trade association representing the interests of more than 900 
consumer-owned cooperative electric utilities serving over 39 million people located in 47 
tates.   Cooperative electric utilities, which employ over 65,000 workers in the U.S., are: 

 
nesses. 

ich they operate. 

• olicies 
and procedures that are implemented by the cooperatives’ professional staff. 

ly 700 employees located in Arlington, Virginia, Washington, D.C., and Lincoln, 
ebraska. 

ore information on NRECA and NRECA Members can be found at the following websites: 

s

• Private independent electric utility busi
• Owned by the consumers they serve. 
• Incorporated under the laws of the states in wh
• Established to provide at-cost electric service. 

Governed by a board of directors elected from the membership, which sets p

 
NRECA provides legislative, legal, and regulatory services to NRECA Members through 
dues-supported revenues as well as fee-based services associated with group insurance, 
pension, employee benefits / compensation, savings / investments, market research, 
training and certification, energy and management consulting, subscriptions to various 
publications, and advertising. NRECA and NRECA Members also support electric utility-
specific and environmental research, and administer a program of technical advice and 
assistance with the electrification of developing countries around the world.  NRECA has 
approximate
N
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www.nreca.coop
www.touchstoneenergy.com
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http://www.touchstoneenergy.com/
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NNRREECCAA  MMEEMMBBEERRSS  
Cooperative electric utilities that are NRECA Members are comprised of two types: (1) 
distribution cooperatives that deliver electricity to the consumer; and, (2) generation and 
transmission cooperatives (G&Ts) that generate and transmit electricity to distribution 
ooperatives.  NRECA’s 864 distribution cooperative and 66 G&T Members: 

 

• rcent of the nation’s population) and 80% 

• s, homes, schools, churches, farms, irrigation systems, 

•  million electric meters spread across approximately 2/3rd of the nation's 

• tional presence in 35 countries in Asia, Africa, Latin America and the 

• acity—more power than any single 

 Spend over $1 billion annually on products and services

c

• Employ 65,000 workers. 
Serve 39 million people in 47 states (12 pe
of the counties (2,500 of 3,141) in the U.S. 
Serve 17 million businesse
and other establishments. 
Operate 16
landmass. 
Have interna
Caribbean. 

• Have operating revenue in excess of $18 million and assets of $86 billion. 
Own roughly 45,000 megawatts of generation cap
electric utility or federal power agency in the U.S. 

• . 
 

America’s Electric Cooperative 
Network
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NNRREECCAA  NNAATTIIOONNAALL  DDIISSCCOOUUNNTTSS  PPRROOGGRRAAMM  
The NRECA National Discount Program (“NNDP”) was established in 2005 with the purpose 
of providing supplier discounts to NRECA Members as a member benefit.  The primary 
focus of the program is business discounts.  The NNDP includes discounts from 56 different 
uppliers in the following categories: 

 
leet Maintenance 

e and Software 
terials 

• Travel 

xample discounts include: 
 

 Noble.com 

obil Fleet Fuel 

ce 
• Staples Office Products 

ticipating suppliers and discount information 
rough the following communication channels: 

 
• d-

• rd-copy newsletter 

•  
nd 91 thousand visits per month. 

• h as Marketing, 
n Resources. 

• Announcements and articles on the NRECA Intranet. 

er program can be found at 
ttp://www.nreca.coop/AboutUs/AssociateMembers.htm

s

• Automotive and F
• Business Gifts 
• Business Products and Services 
• Computer Hardwar
• Direct Ma

 
E

• Barnes &
• CDW 
• Dell 
• ExxonM
• Ford 
• Grainger 
• Hubbell Power Systems 
• PepBoys Fleet Maintenan

 
NRECA actively promotes new and existing par
th

Advertisements and articles in Rural Electric Magazine, a full-color monthly har
copy periodical read by over 36 thousand NRECA Member CEOs and employees. 
Advertisements and articles in Electric Co-op Today, a weekly ha
read by over 16 thousand NRECA Member CEOs and Directors. 
An NNDP site on the NRECA Member Extranet, Cooperative.com (secured). 
Cooperative.com averages 1.5 million page views a

• Announcements and articles on Cooperative.com. 
E-mail distribution via Cooperative.com “community” listservs suc
Supply Chain Management, Key Accounts, and Huma

 
NRECA also offers additional promotional avenues through its Associate Member program.  
This program provides participating supplier exposure and access to NRECA Members 
through sponsorship opportunities, exhibiting at NRECA events, and advertising discounts.  
More information on the NRECA Associate Memb
h . 

ppliers to reimburse NRECA for its expenses in 
promoting and administering the NNDP. 

 
NRECA administers the NNDP through the NRECA Vendor Management Office, and 
supplier discounts are contracted between NRECA and a supplier via the NRECA National 
Discount Relationship Agreement contract template.  NRECA generally requests a 
promotional royalty from participating su
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PPRROOMMOOTTIIOONNAALL  EEXXAAMMPPLLEESS  
The following pages illustrate examples of marketing vehicles used to promote the NNDP. 

n example article on national discounts  from the Rural Electric Magazine
 
A  
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n example national discount posting on Cooperative.com
 
A  
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n example national discount article on Cooperative.com
 
A  
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n example national discount announcement on the NRECA Intranet
 
A  
 

 
 

 


